SPEECH BY MR LEE HSIEN LOONG,PRIME MINISTER, AT LAUNCH OF THE
26TH SPEAK MANDARIN CAMPAIGN, 15 NOVEMBER 2005, 11.00 AM AT THE
NATIONAL LIBRARY EVENTS PLAZA
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English Translation of Chinese Speech




1. The Speak Mandarin Campaign has come a long way over the last 26 years.
Initially, the campaign aimed at getting the Chinese community to speak Mandarin
instead of dialects. This objective has been achieved. Today, the choice for Chinese
Singaporeans is no longer between Mandarin and dialects, but Mandarin and English.
Hence, in recent years, the campaign has shifted to encouraging the Chinese
community to continue speaking Mandarin at home and in public places.

2. Our confidence in the future of Chinese language and culture in Singapore has
been strengthened by the growing importance of China. When we launched the Speak
Mandarin Campaign in 1979, China had just decided to open up and modernise itself.
Today, China is rapidly emerging as a major global player. Its economic and political
influence is on the rise. Its €soft power€ is also growing € Chinese arts and culture
are gaining in popularity around the world.

3. China@s rise will shift the centre of gravity of the world economy towards
Asia. More and more Singaporeans will find that their work will require them to
travel and operate in China. Our ability to speak and write Chinese will give us a
considerable advantage in these business dealings. In my recent visit to China, | had a
business delegation travelling with me. Many of the businessmen had projects in
China. They told me that their knowledge of Mandarin made it easier for them to
establish rapport and cultivate better relationships with their business partners, and
with the government officials. | could see how comfortable they were interacting in
Chinese, exchanging views and socialising. It was an enormous advantage.

4, This is why it is important for Chinese-speaking couples to make full use of
their natural advantage and bring up their children to achieve the highest levels of
fluency in both English and Mandarin. The home is where habits are cultivated at an
early age. Parents thus play an important part in encouraging good habits of speaking
and reading in their children, and giving them a foundation in both languages that will
last for life.

5. Our schools and teachers also play an important role. | am glad that we are
making progress on this front. Many of our schools have launched enrichment
programmes, including tie-ups with schools in China to deepen our pupils€
appreciation of the various facets of Chinese culture. Among our students, there is
growing enthusiasm and passion for the language. More and more are taking up
Higher Chinese, both at the secondary and junior college levels.

6. At the same time, we should work towards raising our abilities in Mandarin to
a higher level. At present, the majority of Chinese Singaporeans speak Mandarin at a
conversational level, and switch to English when they discus serious subjects. This is
unavoidable since English is the language of business and administration in Singapore.
But for those who are already comfortable with some basic level of Mandarin, and
have the aptitude and interest, we should encourage them to go deeper into the
language and culture. They ought to start by using Mandarin at a higher level, to



discuss political, business, economic and social issues. In this way, we can over time
achieve a higher standard of Mandarin in our society.

7. The Speak Mandarin Campaign will continue to play an important
role in promoting the use of Mandarin among Chinese Singaporeans,
and improving their proficiency in the language. We have made
significant progress over the years. With our continued efforts, | am
confident that we can ensure the long-term vitality of the Chinese
language and culture in Singapore.
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